PR department

4th year, 7th sem., English in the professional sphere

Vocabulary to the topic “Competition”

To com·pete / Ñ kJm'pi;t; NAmE  Ñ / verb 

1compete (with / against sb) (for sth) to try to be more successful or better than sb else who is trying to do the same as you:[v] Several companies are competing for the contract. Ç We can’t compete with them on price. Ç Young children will usually compete for their mother’s attention. Ç Small traders cannot compete in the face of cheap foreign imports. [also v to inf] 

2[v] compete (in sth) (against sb) to take part in a contest or game:He’s hoping to compete in the London marathon.
com·pe·ti·tion / Ñ %kQmpJ'tISn; NAmE  Ñ %kA;m-/ noun 

1competition (between / with sb) | competition (for sth) [U] a situation in which people or organizations compete with each other for sth that not everyone can have:There is now intense competition between schools to attract students. Ç We are in competition with four other companies for the contract. Ç We won the contract in the face of stiff competition.

2[C] an event in which people compete with each other to find out who is the best at sth:a music / photo, etc. competition Ç to enter / win / lose a competition

3the competition [sing.+ sing./pl. v.] the people who are competing against sb:We’ll be able to assess the competition at the conference.
com·peti·tive / Ñ kJm'petJtIv; NAmE  Ñ / adjective 

1used to describe a situation in which people or organizations compete against each other:competitive games / sports Ç Graduates have to fight for jobs in a highly competitive market.

2competitive (with sb/sth) as good as or better than others:a shop selling clothes at competitive prices (= as low as any other shop) Ç We need to work harder to remain competitive with other companies. Ç to gain a competitive advantage over rival companiesò note at cheap

3(of a person) trying very hard to be better than others:You have to be highly competitive to do well in sport these days. OPP  uncompetitive

ô com·peti·tive·ly adverb:competitively priced goods

ô com·peti·tive·ness noun:the competitiveness of British industry
com·peti·tor / Ñ kJm'petItJ(r); NAmE  Ñ / noun 

1a person or an organization that competes against others, especially in business:our main / major competitor

2a person who takes part in a competition:Over 200 competitors entered the race.
   Business English Dictionary

COMPETITION   FREE COMPETITION, IMPERFECT COMPETITION, PERFECT COMPETITION, PRICE COMPETITION
1  [U]  a situation in which people or organizations compete with each other for sth that not everyone can have:  He really wants the job, but he will be facing stiff competition.  We are in competition with four other companies for the contract.  They are under pressure to cut costs amid growing competition from foreign firms.
       aggressive/fair/fierce/stiff/tough/unfair competition  growing/increasing/intensifying competition

2  the competition [sing. with sing./pl. verb]  the people who are competing against sb:

 We’ll be able to assess the competition at the conference.  a strategy to beat the competition  See note at COLLEAGUE
       to beat/keep ahead of/out-think the competition
 COMPETITIVE
1    used to describe a situation in which people or organizations compete against each other:

 a highly competitive market
2   as good as or better than others:

 We have a wide range of electrical goods at competitive prices.  We need to work harder to remain competitive with other companies.
3  (about a person) trying hard to be better than others:

 George is very competitive and wants to be number one in the department.   OPP   UNCOMPETITIVE
competitiveness  (also competitivity // less frequent) noun [U]:

 an attempt to improve the competitiveness of British industry
   COMPETITIVE ADVANTAGE  noun [C,U]   a situation where a company is in a position to be more successful than its competitors; something that helps a company be in this position:

 In the new economy, knowledge is the major source of competitive advantage.  Their easy access to the road and rail networks gives them a huge competitive advantage over other firms.   SYN   COMPETITIVE EDGE
       to create/gain/have (a) competitive advantage
  to strengthen/weaken a competitive advantage 
 a huge/key/significant/sustainable competitive advantage

  COMPETITIVE ANALYSIS  (also competitor analysis, competitor profiling, less frequent) noun [C,U]

  (Marketing)

 a detailed study of a company’s competitors that looks for areas where the company has or could gain an advantage:

 a competitive analysis of online products and services
 COMPETITIVE BALANCE  noun [C,U]   (Economics) a situation where none of the companies competing in a market has a very great or an unfair advantage:

 attempts to preserve a competitive balance in national music markets
COMPETITIVE  EDGE  noun [sing.]   an advantage that a company has over its competitors:  Their early investment in the Internet gave them a competitive edge over their main rivals.   SYN   COMPETITIVE ADVANTAGE
       to gain/have/lose your competitive edge_ 

  COMPETITIVE INTELLIGENCE  (also competitor intelligence, less frequent) noun [U]   (Marketing) the ability to get and use information about competitors; the information obtained_
Profile textbook, Unit 7 
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1. A pair of competitors

2. To benefit from competition (about consumers)

3. to win the battle

4. to beat the competitor

5. to deal with a competitor

6. Our range is looking tired…

7. a rival

8. according to

9. sales figures

10. a managing director

11. a failing company

12. to turn into

13. to bring out

14. to catch smb up

15. to turn smth around

16. to take some company over

17. to stay ahead of the competition

18. to come up with ideas

19. to compete

20. competitive

21. competitiveness

22. competitor

23. competition
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24. to face severe competition from

25. to cut one’s costs

26. to offer cheap fares

27. a budget/low-cost airline

28. to overtake smb in reputation and popularity

29. to be overstaffed

30. to be inefficient

31. to find it hard to compete

32. to appoint new managers

33. to break even

34. to make some/many/few losses

35. rivalry

36. to survive

37. to become obsolete

38. to improve one’s competitiveness

39. to diversify into other services
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40. to make a product obsolete

41. an innovative company

42. a product life cycle

43. to improve a product

44. to identify new uses to existing products

45. to set a target

46. a turnover of a company

p. 56

47. to face competition

48. to come off the production line

49. a showroom

50. a share of the market

51. to drop/to fall – to rise

52. to adopt practices

53. Total Quality Management (TQM)

54. Just In Time (JIT)

55. to encourage employees

56. to measure quality scientifically

57. to be caught in a price war

58. to flood the market

59. to rebuild one’s relationship with customers

60. a “blue-collar” worker

61. a “Rolex rider” 
Business vision textbook, p. 70

62. to run a company

63. to require smb to do smth

64. to purchase one’s own uniform

65. to refund passengers if there are delays

66. a flat management structure

67. direct sales over the Internet

68. to eliminate smth (of services)

69. cost reduction

70. to keep the costs down

71. a 24-hour reservation centre

72. to cut out middlemen

73.  to pay commission charges to
74. To keep bureaucracy down

75. A monetary incentive

